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Source: Expedia Gr oup internal data for Q2 2024.

Expedia Group is a global leader in online travel and technology

500+ 

airlines

550k+ 

hotels

3M 

vacation rentals

120+

car rentals
30+ 

cruise lines

220k+ 

tours and activities

Unmatched breadth & depth of travel supply

AI/ML driven technology platform

promotional rates 

(package/member)

Consumer travel brands B2B business powering partners

advanced planning, shopping & booking capabilities

attach and cross-

sell shopping
multi-channel servicing

powerful 

rewards
personalization

testing 

at scale
fintech capabilities

Media and advertising solutions

We enable the complete travel journey across planning, shopping, booking and service



100 million+$25 billion
Gross Bookings

60 thousand+
Partners

Private Label Solutions is Expedia Group’s 

massive, industry-leading B2B business

Source: Expedia Group internal data for  full year  2023

Room Nights



Large white space exists for further growth

Source: Euromonitor  2025 travel  market estimates. Bloomberg EXPE/BKNG/ABNB FY25 consensus gross bookings est imates. 

$0.4T

$1.2T

$1.4T

Expedia B2B today represents only

3% of our SAM

Serviceable 

Addressable 
Market (SAM)

Direct  Suppliers

OTAs

Global Travel Industry

$3 Trillion 



Key differentiators for our B2B business

Strong hotel supply with 

competitive rates, margins, and 

excellent content

Best in class distribution 

products and technology

Large, growing and 

diversified partner base

Experienced and dedicated 

technology and commercial 

teams



Our B2C and B2B scale re-enforces our 

strong hotel supply 

Better Supply Incremental B2B 

demand

B2C Scale



We have three major travel 

distribution products

API technology for partners to 

integrate supply and content into 

their own travel experiences

End-to-end technology solution including 

supply, site experience, booking engine and 

servicing. May include custom loyalty 

integration

Easy-to-use turnkey tool purpose 

built for travel agents

Rapid Hotel API White Label Template Travel Agent Affiliate 

Program



We have a large, growing and diversified 60k+ 

partner base

Financial institutions

Online travel agencies

Offline travel agents

Airlines

Retailers

TMC

Travelers

… and more
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il prossimo Focus del Club

Focus itinerante nel Quadrilatero della Moda 
8 maggio ore 17.00



community founder & manager

Roberto Gentile

rgentile@network-news.it

www.linkedin.com/in/rgentile/

www.ilclubdelletestepensanti.it
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